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Annual reports with impact
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PROGRAM



Why are you producing an Annual Report?
- Requirement

- Funders

- Members and other publics

- Build brand awareness

Do you even need an Annual Report?

Have a clear, shared reason for developing the Annual
Report and don't just create an Annual Report because you
always have!



/| Board
/| Staff

/[ Partners

/| Funders

/| Donors

/| Members

/] Political &
government
decision-makers




PRODUCTION



PRODUCTION

// Printed report
// Infographic

/[ Microsite
//Video

// Online magazine

/| Online slideshow
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2014 was another GXCItlng YEQAT of growth and innovation worth celebrating
for Kiva. Together, with our lenders and partners, we put more than $139 million to work in the hands
of Kiva borrowers. We expanded our reach into new geographies, and marked new frontiers for
microcredit through our Kiva Labs program.

In the U.S., Kiva Zip continued to spark “lend local” movements across the country, with new Kiva City
Premal Shah. President  |gunches in Pittsburgh, Louisville and Philadelphia. Now more than 11 cities are official Kiva Cities.
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Through our Kiva U program, and with the KIVA®:
educators used Kiva and microfinance as
seamlessly from awareness to action.
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In partnership with the HP Co. Foundatior
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THE SALVATION ARMY 2015 ANNUAL REPOR

OUR VISION HAITI RECOVERY EFFORTS FINANCIALS LEADERSHIP PDF




SUPPORTERS WORK FINANCIALS

2014
A LOOK BACK

At charity: water, our mission is to bring clean drinking water to people in
developing nations. In 2014, our team grew stronger, our supporters hit it out of
the park and we brought clean water to more people than ever before.

We welcomed three
adorable new babies to
the charity: water family.

One of them, Jackson, proved that no
one is too young to make a difference.

See his Weicome to the World campaign.
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* PAl microsite + downloadable PDF report -
http://pai.org/annual-report/

e Lemonade intermational microsite -
http://www.lemonadeinternational.org/
annualreport2013/#frontpage

* Frida infographic report -
https://issuu.com/fridafund/docs/
frida annualreport2013?e=6299109/7998371

* The Nature Conservancy video report -
https://www.youtube.com/watch?
v=|ljaJSRhSI1lo&feature=youtu.be

* The International Institute for Communication and
Development video report -
https://www.youtube.com/watch?v=VwDLLxDc4gM




[/ Who needs a copy?
/| E-news bulletin

// Blogs

/| Social media

[/ Thunderclap

[/ Hard copy mail out
/| Email out

/| Hand deliver
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